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DISPLAY DEVICES

VR: AR/MR:

Special headsets or Headsets optional-can
smart glasses include holodisplays and
other tech



IMAGE SOURCE

AR/MR: VR:
Combination of computer Computer graphics or
generated images and real images produced by

real life objects a computer



PERSPECTIVE

AR/MR: VR
Virtual objects behave Virtual objects will
based on user's change their position and
perspective in the real size according to user’s
world perspective in the virtual

world



ENVIRONMENT

VR:

1010
0lil
1010

Fully digital

Both virtual and real life
objects are seamlessly
blended



PRESENCE

VR: AR/MR:

Feeling of being Feeling of still being in
transported somewhere the real world, but with
else with no sense of the new elements and

real world objects superimposed



AWARENESS

VR/MR:

Virtual objects can be Perfectly rendered
identified based on their virtual object can’t be
nature and behavior, such as distinguished from the
floating text that follows a real deal

user



Sources:
http://www.recode.net/2015/7/27/11615046/whats-the-diffe
rence-between-virtual-augmented-and-mixed-reality
https://www.thefoundry.co.uk/solutions/virtual-reality/vr-ar
-mr-sorry-im-confused/
http://allvirtualreality.com/tutorials/what-difference-betwee
n-vr-virtual-reality-ar-augmented-reality-mr-mixed-reality.ht
ml
http://www.itagged.com/facing-reality-move-over-ar-and-vr-
mr-is-the-next-wave/
http://www.kzero.co.uk/blog/face-race-virtual-augmented-r

eality-companies/

Written By
Todd Jaquith & The Futurism Team

For a mind-blowing infographic delivered
to your inbox daily, visit

futurism.com/subscribe
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4. Transformation
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Bildung

Areeka
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https://www.facebook.com/AreekaEdu/videos/1425232454212631/
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Every thing is possible...
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